COLLEGE OF HUMANITIES AND FINE ARTS
Journalism Department
Certificate of Digital Media Production

The Certificate of Digital Media Production prepares students for production and news jobs in the world of electronic journalism. It requires three courses: Audio Production, Video Production, and Web Design.

The Audio Production course uses a campus computer lab along with studio space at WFCR public radio. Students who have completed this course will also be prepared to apply for internships at WFCR.

The Video Production course uses the excellent studio available in Herter Hall along with other classroom space. It prepares students for work and internships at television stations.

The Web Design course uses the Journalism Macintosh G4 computers that are equipped with appropriate software and connected to the fiber-optic network on campus.

While many students can obtain instruction in news, they also need some technical skills to pursue broadcasting and Web careers. This certificate can provide an edge over other applicants who lack technical skills.

No equipment is needed. The video course, for example, will have mini-disc broadcast quality voice recorders and computer editing equipment. The UMass video studio is state-of-the-art. Instructors are professionals working in the field.

The certificate should be of special interest to Journalism and Communication majors along with BDIC, Film Study, and other students pursuing technical careers.
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please contact the Journalism Department 413-545-1376.
JOURNAL 397K 
Radio Journalism and Production
In this hands-on course, we will learn the basics of radio journalism—from newsgathering and scriptwriting to production and the effective use of sound. Students will use the medium of radio to address important issues and topics in their community—using a style consistent with public radio. By the end of the course, students should have skills needed to report, voice and produce news and features stories for broadcast. Students should gain a working knowledge of computer sound software and sound editing techniques. Counts toward the Certificate of Digital Media Production but is open to all. Instructor: Karen Brown & Bart Feller  Email: kbrown@admin.umass.edu bfeller@admin.umass.edu 



3 credits, $175.00/credit 
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RADIO JOURNALISM AND PRODUCTION

CONTINUING EDUCATION CLASS/UMASS

Summer 2004

Instructors:

Karen Brown, kbrown@wfcr.org, 545-4274

Bart Feller, bart@wfcr.org, 545-4471

(Office hours at WFCR, Hampshire House, by appointment.)

Course Description: In this hands-on course, we will learn the basics of radio journalism – including interviewing, scriptwriting, production, and the effective use of sound. Students will use the medium of radio to address issues and topics in their community – using a style consistent with public radio. Writing and reporting deadlines will be firm throughout the course. Most production will occur during class time.

Course Outcomes: By the end of the course, students should have the skills needed to report, produce, and voice news and features stories. Students should gain a working knowledge of computer sound software and sound editing techniques. Students will be encouraged to be creative with sound. 

Course Pre-requisites: None, but a basic knowledge of journalism – including writing and reporting – is helpful. You don’t need to know sound editing software, but should feel comfortable with computers.

Course Reader: Available at Collective Copies in Amherst. 

Listening: Students are expected to listen to public radio on a regular basis. Local NPR affiliates include WFCR-FM (88.5), WAMC-FM (90.3), WPNI-AM (1430). Other public radio stations are available through streaming online. We will also be listening to audio examples in class.

Evaluation: 

Students will be evaluated in terms of class participation, quality of work, and the meeting of deadlines. Each student is expected to take part in in-class discussions, and to bring in work-in-progress on a regular basis. In a six-week hands-on course, it is imperative that you meet production and writing deadlines.

Equipment: The University will provide access to mini-disc machines, microphones, and headphones – although students will have to share. If you wish to buy your own, make sure to get a recordable device (Sony makes a $270 model) with a microphone input. Students will be using ProTools sound software in the class laboratory. The lab will not be available outside of class time, so most production will occur during class. 

Supplies needed: Students will need to buy their own mini-discs (about $2 each) for recording – these can be reused. You will also need a CD-RW or CD-R’s to keep work on throughout the course. Mini-disc machines will also need AA-batteries.

COURSE SYLLABUS

WEEK ONE: INTRODUCTION, 

Tuesday, June 1 (K&B)– Introductions of instructors and class participants, including survey of students’ background knowledge and technical comfort level.

Overview of radio reporting and production. Discuss basics of news gathering and news writing. Comparing radio to print and TV; public radio to commercial radio. Listen to examples of radio journalism. Introduction to mini-disk machine and sound-editing software. What is a news spot/news feature? Start thinking about feature topics (and partners?).

Assignment: Listen to examples of good radio(see hand-out); turn in 2-3 page analysis of the story sound and structure by next Tuesday. Bring in three news spot ideas for next week.

Read: Sound Reporting, Introduction.

Thursday, June 3 (B)– Protools Demonstration. Start learning to use the mini-disk machines, interview each other and, if there’s time, input sound into computer.
WEEK TWO: WRITING FOR RADIO/SPOT PRODUCTION
Tuesday, June 8 (K): Scriptwriting. Converting from print to radio. Tricks of the trade. Listen in-class to examples of radio writing. Look at written scripts. Discuss ambience. 

In-class writing assignment – personal essay. 

Small groups – discuss news topics. Present your best idea – class will discuss best approach.

Assignment: Interview one subject for spot news, and write script around it for Thursday. (Will need to share mini-disk machines; Bart/WFCR is equipment depot.) Bring in three feature ideas for next week – plus ideas of who you’d interview, and where to get ambient sound.

Read: Basics and Interviewing, by Jay Allison
Thursday, June 10 (B):  Discussion of ethics of engineering.

Produce spot using Protools, with sound you collected, and record your own voice for the narration. Put spot on a CD for Tuesday.
WEEK THREE: FEATURES

Tuesday, June 15 (K):

Play everyone’s pieces, in-class critique.

Listen to Daniel Swerdling on radio reporting.

Make feature story pitches, class workshop on story ideas in small groups. Choose story partner, if desired.

Assignment: Conduct interviews for feature, write first draft of script. 
Read for next week: Sound Reporting, Interviewing, pp. 35-45; Producing Features, pp. 117-126,


Enter the White Stripes, Reader pages 207-219

Thursday, June 17 (B): Protools workshop. Either start using the material you’ve collected, or put together feature based on raw materials that Bart brings in.
WEEK FOUR: MORE FEATURES

Tuesday, June 22 (K):

Listen to more good radio…. dissect in class. (Play White Stripes piece from NPR.)

Discuss issues around your reporting/interviewing/etc.

Workshop scripts in small groups, then meet individually with Karen to go over scripts. Focus on structure, writing, use of sound.

Thursday, June 24 (B):

Produce your feature scripts! (includes voice narration.) Put on CD for next Tuesday.

WEEK FIVE: NEW RADIO/GROUP PROJECT

Tuesday, June 29 (K):

Play each other’s pieces and critique in class.

Read: Mo Better Radio, Reader pages 220-227
Radio: An Illustrated Guide, Reader pages 229-246

Thursday, July 1 (K & B):

Play examples of “new” radio….discuss avant-garde features, in terms of content and technology. (Third Coast Audio, This American Life, Joe Frank)
Group Project: Design a show…based on a theme. Can be creative.

Two Groups: Determine producers, news reporters, hosts, etc., come up with show theme, make assignments. (Personal essays, feature reports, newscasts, etc.)

Assignment: Do interviewing and reporting for show duties. Write scripts.
Bring in all raw material next week.

WEEK SIX: GROUP PROJECT/WHERE FROM HERE….

Tuesday, July 6 (B): Production of student/theme programs. Weave together host introductions, newscast, individual features, etc. Put on CD.

Thursday, July 9 (K&B): AT WFCR, 3rd Floor, Hampshire House

Tour a “real life” public radio station….!

Play the group projects, in-class critique.

Getting your work on the air/Careers in Radio

