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WUSF-FM – A “Point of Pride” for 

WUSF-FM reaches an average of more than 200-thousand listeners a week in the Tampa-St Petersburg-Clearwater market.  

· WUSF is the 14th  most listened to radio station in a market of nearly 40 radio signals.

· More than half of WUSF’s listeners choose the station their favorite.

· Listeners tune to Tampa’s NPR station an average of seven times a week.

Who are these listeners?  They should be a “point of pride” and opportunity for the University community. 


· WUSF’s in-depth news and classical music format appeals to educated listeners.  WUSF listeners are 35 percent more likely to have a college diploma when compared to all Tampa radio listeners.  Many have post graduate degrees.

· WUSF listeners are more likely to want continuing education.  More than half of those contacted in a community survey expressed interest in adult education.  

· WUSF listeners have discretionary income. 34 percent of the WUSF audience earns more than 75-thousand dollars annually.  These earners are 60 percent more likely to be found listening to WUSF than to other Tampa area radio stations. 

· A recent University image study emphasized the importance of attracting the community to USF events.  WUSF listeners are 66 percent more likely to visit an art gallery or museum, 41 percent more likely to attend theater and 83 percent more likely to attend a symphony performance. 

· WUSF listeners are decision-makers.  Audience research shows they are 30 percent more likely to be managers when compared to Tampa radio listeners as a whole.

· USF’s College of Education produces more Florida teachers than any other university, and WUSF programming attracts teachers out of proportion to other radio outlets.

· USF graduates help build the Florida high-tech industry, and engineers and technicians are 70 percent more likely to be found in the WUSF audience.  

For more information contact JoAnn Urofsky, WUSF-FM station manager, 974-4890. 

Sources: Arbitron, Persons 12+ Mon-Sun 6a-12m Spring 2000; Scarborough Report, Persons 18+

Feb 98-Jan 99; USF Community Image Follow up Study, November 1998; “Points of USF Pride, August, 1999.
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WUSF listeners reflect the Tampa population 
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